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Ranked top 10% most 
sustainable listed 
company by Dow Jones

Ranked most sustainable 
insurance company by 
Corporate Knights

Global leader

Top 10% globally

P ioneering s us tainable inves ting
s ince its  early days

Global 
leader in 

sustainable 
investing

1995
Sustainability team 
established two year 
before Kyoto

2000
Exclusions rolled 
out across life 
insurance

2005
Storebrand Standard

2013
Coal divestment 
strategy began

2005
Founding signatory 
of UNPRI

Early mover

Early mover

Early mover 1 of 12 signatories

2010
Sustainability 
integrated across 
all funds

Groundbreaking

Early mover

First in Nordics

2015
Launching next-gen 
sustainability funds

2020
Establish climate 
& lobbying policy

2015
First Green 
Bond fund

Groundbreaking

2019
Founding member 
of Net Zero Asset 
Owner Alliance

Founding member

2020
Mobilizing 
investors in halting 
deforestation

Initiator

Groundbreaking

2009
Exclusions on 
conflict areas

Groundbreaking

2021
Mobilizing investors 
in conflict areas

Initiator



  

Our strategy

One strategy, 
three methods

Solutions
 Internal sustainability rating in use since 2010. 

The rating reflects both sustainability risks and 
opportunities. Invest more in solution companies.

Exclusion
 The Storebrand standard was launched in 2005 

and covers all funds without exception. Excludes 
companies and industries with unsustainable 
businesses and products. Additional criterions for 
certain funds and mandates.

Excludes companies 
and industries that 
have unsustainable 
products & operations

Invest more in 
tomorrow's solutions

Reduces risks and 
improves the quality of 
our investments

Active Ownership 
 We are active owners and have a dialogue with 

selected companies to call for improved 
sustainability and responsibility. We also actively 
exercise our vote as owners in line with our ESG 
priorities and ambitions. 



  

E x clus ion criteria
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Exclusion criteria
for firmwide AuM

Exclusion decision 
made by

C orruption and financial crime

International law and human rights

C limate and environmental damage

C onduct-based
Norm based violations

Investm ent com m ittee*
( on anonymous basis)

and Investment Office***

B usiness practices/ activities
S ubject to individual assessment by the R & O team

T he R isk &  Ownership team

Lobbying against climate and nature

F orest risk commodities: P alm oil, soy, timber, cattle, cocoa, coffee, 
rubber, minerals

Activities: Deep sea mining, marine tailings disposal, ecologically sensitive 
areas

G overnment bonds/ state- owned companies ( inc. sanctions)

P roduct-based
S ubject to turnover threshold 

T he R isk &  Ownership team

C ontroversial weapons** = 0%

P roduction and/ or distribution of 
fossil fuels

Defense contracts and conventional 
weapons

Alcohol, pornography and gambling

T obacco &  C annabis >5%

C oal &  Oil S ands >5%

• Decision to exclude a company, based on a conduct-based criterion, is  made by S torebrand's S ustainable Investment C ommittee on the background of the recommendation by the R isk and Ownership T eam. T he C ommittee comprises several of the S torebrand G roup's senior 
management team and other executives, who meet quarterly. 
**A  company will also be excluded when subsidiaries controlled by the company, typically through ownership of 5 0  percent or more, are in breach of the criterion. 

• *** Investment Office is  comprised of, inter alia, S A M C E O, all  Investment Directors from S A M, and Head of R isk and Ownership ( R & O) .  A  decision for exclusion is  presented by R & O T eam based on previous precedence. Investment Office can send case further for final decision to 
Investment C ommittee.  

C ompanies with large fossil reserves

>5%

>5%

>5%

> 100mt of CO2 equivalents
Extended 
exclusion 
criteria (for 
select funds)

Market Oriented S creening ( MOS ) : 
violation by IS S - Ethix Norm S creen &  

S ustainalytics G lobal S tandards 
S creen

T otal exclusions 
( Q3 , 2 0 2 5 )  =   7 0 2



  

Biodiversity 
& ecosystems

Resilient 
Supply Chains

Corporate 
Sustainability 
Disclosure

Engagement & Active ownership
2021-2023

Engagement themes for 2024-26 addressing 
environmental, social and governance issues

Number of new and on-going 
engagements full year 2023 
(NB: This does not include number of 
finished engagements =222)

Engagements by type
Source: Storebrand sustainable 
Investment Review, Full year 2023 

Environmental 50%

Social 25%

Governance 25%

Engagements by category
Source: Storebrand Sustainable Investment 
Review Q3 2023

Individual = 19%

Collaborative = 81%
(leading and non-leading)
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Proactive approach increases shareholder 
value
B eing an active owner entails proactively  identifying addressing areas for 
im provem ents and risks with an aim  of supporting and creating shareholder value. 
( NB : R eactive engagem ent =  escalation and eventual exclusion)  

Focus on engagement with Nordic 
companies
W e leverage our strong position in the Nordics to promote change where we 
can have the highest direct impact

We engage individually or though 
collaborations
Direct dialogue with com panies to call for im proved sustainability work and increase 
responsibility but also collaborate with other investors to achieve greater influence 
and im pact

We involve stakeholders, not only 
companies
Material and lasting change depends not only on the companies we invest in 
but the stakeholders making up the environment in which they operate and 
interact

G eneral P rinciples of engagement
 C reating shareholder value
 Aiming for positive impact
 Multi-stakeholder engagement
 Integrated approach
 T argeted engagement
 Leveraging Nordic position

T ools
 C ollaborative engagement
 Individual engagement
 P roxy voting
 Observation list
 Exclusion

P rom oting change 
through voting &  dialogue



  

Engagement data in P owerB I



  

E nabling 
polic ies  
rem ains  
critical 

88



Outcome COP15 – Highlights Goal D and Targets 14 and 15

9

By 2030 and 2050: 
• Adequate means of implementation…….progressively closing the biodiversity finance gap of $700 billion per year ,  and 

aligning financial flows with the Kunming-Montreal G lobal B iodiversity F ramework and the 2 0 5 0  Vis ion for B iodiversity

By 2050 a world of living in harmony with nature

By 2030 take urgent action to halt and reverse biodiversity loss 
to put nature on a path to recovery

Goal D

B y 2 0 3 0 :
Ensure the full integration of biodiversity and its  
multiple values into policies , regulations [ ……]  
within and across all levels  of government and 
across all sectors ,  in particular those with 
s ignificant impacts  on biodiversity, progressively 
aligning all relevant public and private 
activities,  fiscal and financial flows with the 
goals and targets of this framework .

Target 14 Target 15

B y 2 0 3 0 :
T ake legal, administrative or policy measures [ ….]  to  ensure that large 
and transnational companies and financial institutions :
( a)  Regularly monitor, assess, and transparently disclose their 
risks,dependencies  and impacts on biodiversity including with 
requirements for all large as  well as  transnational companies and 
financial institutions along their operations, supply and value chains 
and portfolios ;
( b)  [ …..]
( c)   [ …..]
in order to progressively reduce negative impacts on biodiversity, 
increase positive impacts   [ ….]



   

• Animal populations at 
decline by 7 0 %  since 
1 9 7 0

• 1  million species are at 
risk of extinction — 
more than ever before in 
human history.

•  7 5  percent of land-
based environment and 
6 6  percent of marine 
environment have been 
impacted. 

N ature declining at alarm ing rate

1 0



   

N ature- related F inancial R is ks

1 1



    

1 2

IP B E S  B us ines s  and 
B iodivers ity A s s es s m ent ( feb 
2 0 2 6 )

All businesses impact and depend on nature,  and what this  means for risk, resilience, and 
long- term value.

Y et most private sector decisions fail to account for nature, this  is  reinforced by policy decisions 
that incentivize harmful practices. Fewer than 1 % of publicly listed companies report on 
nature .  

T he R eport finds that a wide range of methods, knowledge and data exist for measuring business 
impacts and dependencies.

Reporting is just the start. Disclosure matters, but real progress depends on action and 
outcomes. 

Action over perfection.  B usinesses do not need perfect information to act. Data will never be 
perfect. T his is  not a data problem. 

It outlines more than 100 actions that we can take toda y, a wide range of methods exist to 
measure impact and dependencies

Enabling Environment Necessary for Business Action.



 

One ex am ple – global s em iconductor value chain

1 3 S ource: F inancial T im es



   

• S tronger application of the precautionary 
principle

• S everal new divestment criterias , most of them 
related to biodiversity sensitive/ ecologically 
important areas but also lobbying practices

• P rioritize and stronger focus on nature in 
engagement and voting with both investees and 
policy makers

• Report on progress in line with T NF D.

N ature P olicy ( 2 0 2 2 )

1 4
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• F inancial risks

• R eputaltional

• Environmental 

• Legal 

• T he amount of 
these minerals  
required for the 
energy transition 
are extremely 
uncertain

Deep s ea m ining

• F ollowing the precautionary principle , 
S torebrand will not invest in companies involved 
in deep-sea mining until we have more scientific 
knowledge on the impacts of these activities . 
S ignificant challenges must be overcome before 
the sector can be recognized as environmentally 
and economically sustainable. 

• Storebrand has also signed the moratorium 
(official pause) on deep -sea mining to allow 
time to gather more scientific information on 
deep-sea ecosystems.



   

N egative S creening 

• Quarterly screening of companies for 
negative screening since 2 0 2 2  ( pure 
players) . 

• WWF data to identify pure-players and 
non-mining companies/ potential users. 

• Engagement  with non-mining 
companies,  other investors and 
policymakers is  important part of our 
strategy. 

1 6



  

E ngagem ent:  Our ex pectations

1 7

Publicly disclose the C ompany's policies on the use of deep-sea mined 
minerals in its  production and supply chains. 

Adopt precautionary principle and reaffirm its commitment to 
responsible sourcing and monitor / track where they source minerals 
from.

Support the global moratorium (official pause) pledging to keep their 
supply chains deep sea mineral free until scientific findings are sufficient 
to assess the environmental risks of DS M



    

1 8

DS M on the A G M agenda 
in 2 0 2 5



   

E ngagem ent w ith policym akers

1 9



   

N ature A ction 1 0 0 -  global inves tor initiative to 
drive greater corporate action to reduce nature los s

• More than 230 institutional investors  – 
representing over $ 3 0  trillion in assets  under 
management– from around the world 
participate in Nature Action 1 0 0 . 

• Engagement with 100 companies across 
eight key sectors that are systemically 
important to halt biodiversity loss

• Investor expectations: six high -level 
indicators that covers ambition, assessment, 
targets , implementation, governance and 
engagement

• Company benchmark launched at C OP  1 6  in 
C ali. 



  

B enchm ark  res ults  s how  m os t com panies  are s till early in their 
nature journeys  and m ore urgent and am bitious  action is  needed

2 1
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Sizing the impact

Nordic companies have 

42% lower biodiversity 

footprint compared to the 

benchmark.

7,315 m2 of land conversion 

equivalence vs 12,616 m2 

(per USD million invested).



Moderate increase in 

biodiversity footprint over 

time with a 1% compound 

annual growth rate (CAGR) 

between 2017 and 2024.

Sizing the impact



Nordic companies show a 

higher biodiversity 

footprint through GHG 

emissions, water and land 

pollution, and water 

consumption (vs. land use 

change for the benchmark).

Sizing the impact



Understanding dependencies

Most sectors show low 

dependency on ecosystem 

services, suggesting 

manageable baseline 

nature-related risks.

Elevated dependencies 

concentrated in 

Manufacturing and

Transport & Storage sectors.



Highlighting changes in ecosystem integrity

Ecosystem integrity = 

composition, health, structure 

and function of ecosystems.

Annual levels, and rate of decline: 

sites where we’ve seen the 

biggest change (since 2001).

Assessment via Biodiversity Intactness 

Index (6M+ observations across 50,000 

sites) by the Natural History Museum.



Identifying risks in sensitive locations

Key business activities in proximity to Protected Areas 

and Indigenous lands expose hidden transition risks:

2 companies involved in construction of railways:

• 157 assets near highly protected areas

• 47 assets near Indigenous lands

Global Biodiversity Framework’s 30 x 30 commitment 

means these sites are exposed to transition risk.



What we learned



Yes: we can get started using nature data today

Nature is 
manifold

There is not one metric to 
rule them all

-
but using multiple metrics 
requires careful judgment 

and prioritization

Build 
bottom-up

To reveal location-specific 
and actionable insights

-
but taking a top-down (e.g. 

ENCORE) approach is a 
quick and easy first step

Know the 
limits

Our analysis was limited to 
direct operations

-
but value chain analysis will 

show a more complete 
picture
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